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51 STUDENTS ACROSS 5 CAMPUSES HIT THE TRAIL

Class No Bar:

MBA

Students Start Ventures

Sreeradha.Basu
@timesgroup.com

Mumbai: Inaclear demonstration
of how entrepreneurial fervour is
reaching fever pitch — not just at
the premier Indian Institutes of
Management but other business
schools as well — atleast 51 stu-
dents pursuing their MBAS across
fivecampuses including XLRI, MDI
Gurgaon, NMIMS, IMI and Great
Lakes Institute of Manageméntare
ToubIINg Up as entreprencurs.

Juggling work and study, these
student-entrepreneurs are build-
ing, developing and running star-
tups across areas such as fashion,
coaching, media, mobile apps,
food, renewable energy systems,
travel, social networking, hard-
ware design and video analytics.
Some of these ventures took off
even before these students joined
campus; others are in various
stages of startingup.

Ithelps, of course, that B-schools
are pushing across entrepreneur-

ship very strongly. “Just as cam-
puses once spoke about their top
recruiters, they have now started
promoting the star entrepreneurs
that came out of them. Entrepre-
neurship has become very glam-
orous,” said Sanjay Mehta, a
Mumbai-based angel investor
who participated and led 11 angel
deals in 2015,

There are 3,300 students pursu-
ing their MBA across the 2014-16
and 2015-17 batches at the five
camp . The perc of
such entrepreneurs is compara-
bletothatat the [IMs,

Debashis Sanyal, dean, School of
Business Management, NMIMS
said that notonly has the business
environment changed a lot, but
the new generation has got a far
greater risk-taking appetite,
“Failure is no longer a stigma.
And if you succeed, social accept-
ance is very high,"” said Sanyal. “A
couple of years ago there wereon-
ly 24 students interested in set-
ting up startups; now there's been
ahugesurge.”
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That's putting it mildly. NMIMS
has as many as 24 student-entre-
preneurs across its first- and sec-
ond-year batches.

Vijay _Nagabushan and Mari-
muthu shmanan, has sup-
plied over 350 cakes for birthdays,
placement parties and other
events within the campus.

Social consciousness isalsohigh
on the agenda. IMI's Aditi Upad-
hayaya has co-founded Dorothy
Social Service Society that works
for child welfare, while Amit Gup-
|a of XLRI is part of an initiative

alled Khel Khel Mein started by a
gmup of Teach for India -Delhi
fellows, which works towards cre-
ating self-sustainable sports
structures in low-income schools.

Interestingly enough, a couple of
these startups have even been
started to cater to others of their
ilk. This includes XLRI's Rohan
Jha's 21 Innovation design, start-
ed with a friend whose purpose is
to “help startups start u;
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orm that allows students to con-

XLRI has eight such student-en- Tect With _startups for Jjobs,

trepreneurs currently on cam-
pus; MDI Gurgaon has five; IMI
has five and Great Lakes Institute

nine across its E,;Ecnnai :m§ %!ur-
a0n campuses. - These students
are passionate about their ven-

tures and are coming up with in-
novative and  out-of-the-box
ideas,” said Prabal Sen, chairper-
son, entrepreneurship cell, XLRIL

Like Yakshit Jain of XLRI who
has an android app called Pocket
News Dictionary, which shows
word meanings in any news appli-
cation and has had 50,000-plus

downloads so far. Or. Aditga Singh
Baghel of Great Lakes, who runs

an _intellectual property holdin
company called éluasha Navachar

Technologies and Consulting.
Overall, fashion, food and travel
areamongthemore popularareas
of business, and some of these
ventures have started out cater-
ing to a captive audience within
the campuses themselves. Like
Bsquare (Birthday Square), start-
ed as a “one-stop solution for all
birthday needs” by Great Lakes’

projects and internships. Ratmn
says they get around 5,000 unique
hitsaday.

Even as they focus on making
their startups a success, these
young entrepreneurs are well
aware thatan MBA comes with its
own set of advantages: the net-
work they provide, the opportuni-
ty to brush up their knowledge in
areas that are lacking, and a fall-
back option that an education
from a good B-school brings.

MDI Gurgaon's Siddharth Sri-
vastava, who jointly set up Co-
founder.in, a discovery platform
for established/aspiring entre-
preneurs looking for business
partners, says a sKkillset gap was
what brought him back to B-
school. His venture, established
in January 2014, has a user base
base of 10,000-plus entrepre-
neursandearns himenoughtofi-
nance his MBA. “I'm learning a
lot about aspects such as market-
ing, pricing etc in MDI, areas I
felt1waslacking in. This willadd
value both to me and my prod-
uct,” hesays.
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