
S.No ID

Study 

No. Guide name Affiliation of the Guide Student Name 1 ID 1 (Ft12) Topic of study

1 ALO 1 Alok Jain

Great Lakes Institute of 

Management Pooja Aggarwal FT13256 Destination Branding through Indian Cinemas

ALO 1 Khushboo Singh FT13430

ALO 2 Alok Jain Gajendra Sisodia FT13125 Measure Brand Resonance in the E-commerce industry 

ALO Tanya Seth FT13183

ALO Garima Yadav FT13220

ALO 3 Alok Jain Logesh kumar FT13235 Emotional Branding versus buying behaviour 

ALO Shreya Ravipati FT13475

2 ARJ 1 Arjun Chakerverti Indusage Manshi Gandhi FT13144 Scope of Digital Marketing in Health Care industry

ARJ Sudeshna Banerjee FT13379

ARJ 2 Arjun Chakerverti Abhishek Maheshwari FT13299

Effect on consumer buying behavior by additional safety 

features in passenger automobiles

ARJ Vinay Kumar FT13487

ARJ 3 Arjun Chakerverti Guneet Singh Arneja FT13331

Market research on Demand of Educational Tablets(e-Tablets) 

in India

ARJ Aditi Verma FT13400

ARJ Ayush Gulati FT13416

ARJ 4 Arjun Chakerverti Chetna Mehra FT13320 Sustainable E-tailing business models in India

ARJ Abhinav Verma FT13395

ARJ 5 Arjun Chakerverti Viral Patel FT13195

Effectiveness of Online Advertising & Promotions: An Indian 

Perspective

ARJ Lathish Venugopal FT13435

ARJ 6 Arjun Chakerverti Harsh Kanchan FT13334

Marketing strategy for polio eradication: lessons for future child 

immunization intervention

ARJ 7 Arjun Chakerverti Chitvan Keith FT13120

Impact of Socially Critical Incidents on Industrialization and the 

Business Environment

ARJ 8 Arjun Chakerverti Mannat Wadehra FT13346

Effectiveness of Pay Per Click advertising model with respect to 

sales

ARJ 8 Kalicharan Vedula FT13382

ARJ 8 Vikas Kumar FT13387

ARJ 9 Arjun Chakerverti Suchita Gupta FT13176

Is digital marketing more effective than conventional 

marketing?

ARJ 9 Tilak Srivastava FT13283

ARJ 9 Vinay Tiwari FT13390

ARJ 10 Arjun Chakerverti Garima Rustagi FT13324

Customer behaviour and trends, with respect to offline and 

online ticketing

ARJ 10 Meenakshi Rai FT13347

ARJ 10 Astha Agarwal FT13415

ARJ 11 Arjun Chakerverti Siddharth Garg FT13172 Marketing Variables Impeding Acceptance of Cloud Solutions

ARJ 11 Abhishek Sharma FT13300

ARJ 11 Sonali Das FT13374

ARJ 12 Arjun Chakerverti Ankur Chaudhary FT13307

Consumer attitute towards using mobiles for shopping FMCG 

products from smart posters

ARJ 12 Neha Johari FT13447

3 BAD 1 Badri T N

Great Lakes Institute of 

Management Andrew Stephen FT13108

Optimization of Business Processes in Dual-Channel Supply 

Chain

BAD 1 Arvind Durairaj FT13116

BAD 1 Gowtham Bandi FT13131



BAD 2 Badri T N Sibi Ravichandran FT13171 Assessment of Social Media Impact on Supply Chain Efficiency

BAD 2 Vignesh Varadarajan FT13188

BAD 2 Booppathy Sundararaj FT13317

BAD 3 Badri T N Ramachandran Srikrishnan FT13362

Critical factors to be considered in the scaling of the Family 

business

BAD 3 Agneeswaran Vallinayagam FT13401

BAD 4 Badri T N Amit Kumar Singh FT13404 Managing the 3 P’s of Operations in BFSI

4 BAL 1 Bala V. Balachandran

Great Lakes Institute of 

Management PrashantMishra FT13155

A Comparative Study of Performance of Public and Private 

Banks of India

BAL 1 Jyoti Kumar Rastogi FT13229

BAL 2 Bala V. Balachandran Amit Nakra FT13105 Fish for Niche

BAL 2 Gagandeep Singh Uppal FT13219

BAL 3 Bala V. Balachandran U S Manikant FT13438 Value at Risk: Is it at its declining stage

BAL 3 Sandeep Kumar R FT13470

BAL 3 Shantanu Mishra FT13474

5 BHA 1 Bharadhwaj .S

Great Lakes Institute of 

Management Ankit Singh FT13409

How does the online medium affect consumers’ offline 

behaviour?

BHA 1 Bindu Nandigama FT13419

BHA 1 Krishna Raman FT13431

BHA 2 Bharadhwaj.S Mayuri Gupta FT13147 Impact of M- Commerce on consumer behaviour 

BHA 2 Swati Sharma FT13181

BHA 2 Garima Narang FT13423

BHA 3 Bharadhwaj.S Kishore Kumar Rajkumar FT13232

Variety seeking behaviour of the online customers in Indian 

context

BHA 3 Reetika Sen FT13265

BHA 3 Vinay Kanth Nadikuda FT13288

BHA 4 Bharadhwaj.S Ishmeet Singh Bedi FT13338

Impact of cause related marketing on attitude towards company 

and its brands

BHA 4 Saurav Chaudhury FT13370

BHA 4 Mamta Singh FT13437

BHA 5 Bharadhwaj.S Manmeet Ahluwalia FT13239 Brick n Mortar vs. Online book stores: Indian Context

BHA 5 Shreevar Goel FT13276

BHA 5 Ruchika Salhotra FT13466

BHA 6 Bharadhwaj.S Abhradeep Sarkar FT13397

Consumer awareness and usage of e-commerce and m-

commerce solutions

BHA 6 Amritava Deb Roy FT13406

BHA 6 Joyeeta Mukherjee FT13428 

BHA 7 Bharadhwaj.S Sushree Panda FT13180

Validity of Aaker's Brand Personality dimensions in Indian 

context

BHA 7 Rohit Kalla FT13365

BHA 7 Tanvirali Saiyad FT13483

BHA 8 Bharadhwaj.S Soumya Sinha FT13376 Influence Of Advertisements on Impulsive Buying

BHA 8 Gaurav Bhandari FT13424

BHA 8 Jayashree Ramamoorthy FT13427

BHA 9 Bharadhwaj.S Neha Goyal FT13250 Impact of packaging on consumer perception

BHA 9 Anurag Sahu FT13411

BHA 9 Lalit Agrawal FT13434



6 CHA 1 Chandrasekhar N Take Solution Arun Koundinya FT13114

Supply Chan Risk Management: assessing and mitigating the 

risk

CHA 1 Praveen Kumar Gajendra FT13262

CHA 1 Murthy Anantha Sowmya FT13246

CHA 2 Chandrasekhar N Achal Gautam FT13101

Improving Supply Chain Efficiency through Lead Time 

Reduction

CHA 2 Shaileja Verma FT13168

CHA 2 Paritosh Pawan FT13254

7 DEE 1 Deepak Narang United Bank of India Shivani Narang FT13169

Effect of Macro Economic Factors on credit and default risk of  

banks 

8 EAS 1 Easwar Krishna Iyer

Great Lakes Institute of 

Management Arathi Krishnan FT13412

Analysis of dissatisfies that inhibit Cloud Computing adoption 

across multiple customer segments

EAS 1 Gaurav Sareen FT13425

EAS 2 Easwar Krishna Iyer Venkatesh Tilak FT13385

Cash Flow Modeling for Full vs. Fractional Adoption of Cloud 

Computing

EAS 2 Varuna Narayanaswamy FT13485

EAS 3 Easwar Krishna Iyer Prabhjot Singh Lamba FT13451

Conjoint Analysis driven Prioritization of Decision Variables 

for SME Cloud Computing Adoption

EAS 3 Neha Pandey FT13448

EAS 4 Easwar Krishna Iyer Rebecca Edwin FT13264

Factors driving B-School Selection - Comparison between 

Generic Pool and Applicant Pool

EAS 4 Reuben Rodrigues FT13267

EAS 4  Irene Eltham FT13337

EAS 5 Easwar Krishna Iyer Vimal O T FT13193

Study of marketshare difference of C+ passenger car segment 

using Factor Analysis

EAS 5 Tanvi Choudhary FT13282

EAS 5 Anup S Nair FT13310 

9 ISF 1 Irudayaraj I S F XLRI Sudharshan Suresh FT13481 Impact of Succession Leadership on Organization Culture

ISF 1 Vaishnavi Rao FT13484

10 JAY 1 Jayraj Rau Consultant, Chennai Akshay Dongre FT13304

Maximizing Brand Equity through smart Risk Management 

techniques in Social Media

JAY 1 Guneet Gyani FT13330

JAY 1 Kriti Sharma FT13342

JAY 2 Jayraj Rau Erin Jacob FT13124

How dynamic pricing and inventory control affect the sales in 

Indian ecommerce

JAY 2 Ishani Sircar FT13224

JAY 2 Manasa Jilugu FT13237

11 KAL 1 Kalyanaraman S The Academic Mentors Sulagn Roy FT13380

Impact of Lean/Agile Methodologies and their combination on 

Project Management

KAL 1 Ratnakar Srivastava FT13463

KAL 2 Kalyanaraman S Vikram Kadam FT13192

How do businesses integrate ‘sustainability’ in their strategy 

under tough economic circumstances

KAL 2 Shamit Kumar Das FT13274

12 NAR 1 Narendar Rao

Northeastern Illinois 

University Rishabbh Rishi FT13465

Evaluating Indian conglomerate M&A and analysing the 

strategic determinants of prospective deal

NAR 2 Narendar Rao Mrityunjay  Arya FT13350 Mergers and Acquisitions

NAR Kumar Abhineet FT13432

NAR 3 Narendar Rao Pallavi  Nagia FT13253 Mergers and Acquisitions

NAR Narayan  Ramanathan FT13444

NAR 4 Narendar Rao Imran  Ariff FT13138

Do conglomerates create value - Evidence from an India 

perspective



NAR Smriti  Sidhu FT13173

NAR 5 Narendar Rao Bharat Mehndiratta FT13314 Effect of Corporate Financial Decisions on Firm’s Performance

NAR Vaibhav Dixit FT13383

NAR 6 Narendar Rao Pratik Kumar Ghosh FT13356 Indian Infrastructure Companies:  An Investment Evaluation

NAR 7 Narendar Rao Mahesh Panirgahy FT13343

Business Valuation in M&A Transactions:  An Empirical 

Investigation

NAR Namratha Vaidya FT13352

NAR 8 Narendar Rao Ritu Pherwani FT13270

Capital Structure and Financial Performance:  Evidence from a 

Non-tax Environment

NAR Abhishek Gupta FT13298

NAR 9 Narendar Rao Puneet Rastogi FT13157

Risk management and performance analysis of Islamic vs. 

Indian Commercial banks

NAR Samridhi Agarwal FT13164

NAR Rohit Sharma FT13271

NAR 10 Narendar Rao Gokhul A FT13128

Analysis of bankruptcy prediction models and their 

effectiveness: An Indian perspective

NAR Manu Shankar FT13145

NAR Srivatsan R FT13378

NAR 11 Narendar Rao Rajarajan Sritharan FT13361

Assessment of intrinsic valuation methods for Indian companies 

in the current context

NAR Srinivasan Iyengar FT13377

NAR Vinayak Ram Ranganathan FT13391

NAR 12 Narendar Rao Anuj Joshi FT13309 Effect of Financial Leverage on Performance of Firms  

NAR Akshay Malhotra FT13403

NAR Vishal Verma FT13488

13 PAU 1 Paul Prabhakar Northern Illinois University Krishnan Chidambaram FT13233 Impact of Thought Leadership Marketing in B2B Environment

PAU Vinu Seshadri FT13291

PAU

Sooryanarayanan 

Balasubramanian FT13375

PAU 2 Paul Prabhakar Varun Mohan FT13285

Analysing impact of emerging technological trends in 

ecommerce to improve customer satisfaction

PAU Prem Srinivas FT13454

14 PRA 1 Prakash Mathure

Great Lakes Institute of 

Management Ripandeepkaur Saini FT13268 Worldwide Acquisation by Indian firms

PRA 1 Sampath Selvan FT13273

PRA 1 Siddharth venkataraman FT13278

PRA 2 Prakash Mathure MaheshVenkitachalam FT13236 Effects of Mergers & Acquisitions on Value Creation

PRA 2 MitikaBajpai FT13349

PRA 3 Prakash Mathure Arka Bhattacharya FT13113

Study of Risk Management in Enterprise Resource Planning 

Systems Implementation.

PRA 3 Raunaq Singh FT13158

PRA 4 Prakash Mathure Ajay Lodha FT13303

Comparing Existing Supply Chain Practices to World Class 

Manufacturing Standards

PRA 4 Sanyukta Sen FT13368

PRA 4 Nivedita Singh FT13450



PRA 5 Prakash Mathure Vishal Kumar Sinha FT13196

Measuring Service Quality through Service Operations 

Management

PRA 5 Bipul Kumar FT13316

PRA 6 Prakash Mathure Pratibha Michael FT13261 Challenges in penetrating Indian Rural Market

PRA 6 Vineet Chugh FT13289

PRA 6 Arun Thakur FT13413

PRA 7 Prakash Mathure Anita Kala FT13109

Corporate strategies and their impact on firms' financial 

performance

PRA 7 Chandana Munipalle FT13118

PRA 8 Prakash Mathure Mandar Sonavane FT13238

Factors affecting consumer behaviour in deciding mode of 

purchase 

PRA 8 Ankit Goel FT13305

PRA 8 Priyank Rawat FT13455

PRA 9 Prakash Mathure Naveen Kumar Kotni FT13248 Hedging strategy to mitigate Exchange rate risks of IT firms

PRA 9 Suresh Kumar A FT13392

PRA 10 Prakash Mathure Deepak Sharma FT13121

Factors affecting the success and failure of IMC in large 

segment companies

PRA 10 Brahm Srivastav FT13213

PRA 10 Karan Gandhi FT13230 

PRA 11 Prakash Mathure Ishan Gupta FT13139 Study of implementation of ERP in Construction Companies

PRA 11 Sanleen Narendra Pal FT13165

PRA 11 Yashwant Sharma FT13294

PRA 12 Prakash Mathure Vishal Drolia FT13292 

Reverse Supply Chain – A strategic tool for exploiting 

improvement opportunities

PRA 12 Yash Sobti FT13293

PRA 13 Prakash Mathure Kunal Gaddhyan FT13433

Capacity utilization as a factor in risk assessment of Supply 

Chain

PRA 13 Manish Ladkani FT13439

PRA 13 Nimit Selot FT13449

PRA 14 Prakash Mathure Srijit Nambiar FT13175

Innovative Marketing Strategies for Technology Products in 

Education Sector

PRA 14 Ankush Aneja FT13308

PRA 14 Adhithi Aji FT13399

PRA 15 Prakash Mathure VikramTuli FT13191

Factors influencing the online Advertising using Pay-Per Click 

model

PRA 15 Ripsy Srivastava FT13364

PRA 16 Prakash Mathure Ashish Sareen FT13117

Indian IT Industry: Need for shift towards non linear growth 

models

PRA 16 Chandra Raghunathan FT13119

PRA 16 Debanjan Rudra FT13421



PRA 17 Prakash Mathure Mohit Sangwan FT13242

Study on adapting e-commerce with changing needs of 

consumers

PRA 17 Aparajit Ghosh FT13311

PRA 17 Ashish Jindal FT13414

15 PUR 1 Purba Rao

IIMA, IIMR, Great Lakes 

Institute of Management Aditya Bhushan FT13199

Integration for Efficient and Sustainable Supply Chain in Indian 

Multi-Brand Retail

PUR 1 Amit Gopal Zanwar FT13205

PUR 1 Nishant Jain FT13252

PUR 2 Purba Rao Goutam Behera FT13129 Greening the Supply Chain for SMEs in Chennai

PUR 2 Vidhul Dev FT13187

PUR 2 Anuj Rawat FT13410

16 RAM 1 Ramanathan S Param Consulting, Chennai Jitin Mehndiratta FT13140

Impact of Marketing Management Support system on 

managerial decision making

RAM 1 Mohammad Sayer FT13148

RAM 1 Sampat Swaroop Sahoo FT13163

RAM 2 Ramanathan S Hemant Kumar Grover FT13426 Factors Affecting Pricing of Mobile Applications in India

RAM 2 Lokesh  Aggarwal FT13436

RAM 2 Priyanka  Malhotra FT13456

RAM 3 Ramanathan S Amit Kumar Aggarwal FT13104

A study of consumers’ needs and perceptions towards monetary 

transactions using m-commerce

RAM 3 Gurpreet Singh FT13132

RAM 4 Ramanathan S Anshul Bharatwal FT13112

Impact of Just in Time elements on sustainable operational 

performance

RAM 4 Sahil Surana FT13162

RAM 4 Mudit Tiwari FT13244

RAM 5 Ramanathan S Harish Murali FT13135

Value quotient based Decision support system for migration to 

cloud

RAM 5 Madhan Chandrasekaran FT13142

RAM 5 Abhishek Pareek FT13198 

RAM 6 Ramanathan S Vignesh srinivasan FT13190 

Factors impacting selection and implementation of business 

process reengineering across industry

RAM 6 Prabhakar Ramachandran FT13257

RAM 6 Pravin kumar FT13263

RAM 7 Ramanathan S Preeti Singh FT13156

Analysis of critical factors contributing to the success of a 

Software project

RAM 7 Sushant Malangave FT13179

RAM 7 Jahnavi Reddy FT13225

RAM 8 Ramanathan S Regoonathan Sankararaman FT13266 Effect of e-CRM on Customer perception and retention

RAM 8 Sairam Ramkumar FT13467

RAM 9 Ramanathan S Saptarishi Saha FT13166

Factors impacting implementation of Business Intelligence 

systems

RAM 9 Shouvik Das FT13170

RAM 9 Tuhinadri Sarkar FT13284

RAM 10 Ramanathan S Balaji Sridhar FT13313

Effect of Project Size and Pricing on Risk Mitigation Costs in 

IT 

RAM 10 Rahul Kumar Dey FT13360

RAM 10 Santhosh Kumar S FT13472



RAM 11 Ramanathan S Rahul Bansal FT13460

Supply Chain Management & BYOD… Hand in Hand for 

future growth.

RAM 11 Saket Sharma FT13468

RAM 12 Ramanathan S Sandeep Shesham FT13366 Factors influencing winning a deal in IT Pre Sales process

RAM 12 Nageswara Reddy FT13443

RAM 12 Srivani Thaduri FT13480

RAM 13 Ramanathan S Vikrant Mahajan FT13389 Enterprise BI – Increase your competitive advantage

RAM 14 Ramanathan S Anand Solomon FT13207

Analysis of organisational factors affecting “ERP upgradation” 

from previous legacy ERP systems

RAM 14 Binoy Varghese FT13212

RAM 14 Vijay Menon FT13287

RAM 15 Ramanathan S Himanshu Saini FT13137

Critical success and failure factors while implementing ERP in 

Retail industry

RAM 15 Abhash Nigam FT13295

RAM 15  Himanshu Rastogi FT13335

17 RAA 1 Ramanujam P B

Adjunt Faculty - Great 

Lakes Institute of 

Management Anandvishnu T A FT13407

Success factors of organizational expansions into emerging and 

developed economies

RAA 2 Ramanujam P B Katyayni Kumar FT13429 Corporate Debt Restructuring in India- the way forward

RAA 2 Punkit Jain FT13457

RAA 3 Ramanujam P B Hari Kiran P V FT13223

Alternative Funding Mechanisms for Infrastructure Projects in 

India

RAA 3 Mathew Iype FT13441

RAA 3 Mankirat Puri FT13345

RAA 4 Ramanujam P B Gowri Narasimhan FT13130 Analysis of factors influencing IPO performance

RAA 4 Pavithra.G FT13153

RAA 4 Preethika.S FT13453

18 RAE 1 Ramesh Bala Freelance researcher Sathya Udayakumar FT13369

Impact of Transmission Loss , Demand forecasting on Indian 

Power sector

RAE 1 Veeraraghavan Parthasarathy FT13486

19 SAN 1 Sanjoy Sircar

Great Lakes Institute of 

Management Nishant Kumar FT13150

Valuation of Growing Companies under Domestic and Global 

Market Influences

SAN 1 Abhishek Priyadarshi FT13396

SAN 1 Danish Ahmad FT13420 

SAN 2 Sanjoy Sircar Alok Srivastava FT13202

A study of relationship between Capital Structure and 

Return/financial performance

SAN 2 Aditya Arya FT13302

SAN 2 Ankit Sethi FT13408

SAN 3 Sanjoy Sircar Pragya Jain FT13154

Impact of different Customer Loyalty drivers in Organized 

Retail on customer loyalty

SAN 3 Vinay Alexander FT13194

SAN 3 Neerja Rewal FT13249

SAN 4 Sanjoy Sircar Priyanka Venkatesh FT13357

Risk Analytics and Decision Support for Indian commercial 

banks

SAN 4 Shubham Agarwal FT13476

20 SHA 1 Shanthi K S

Great Lakes Institute of 

Management Smriti Saran FT13477

 Impact of RBI credit policy on asset quality of Indian 

commercial banks

SHA 2 Shanthi K S Amar Pratap Singh FT13203

Relationship between Oil, Currency and Equity prices in major 

emerging Asian markets

SHA 2 MohitaGupta FT13243

SHA 2 Vijay  Kumar Bale FT13386



SHA 3 Shanthi K S Rishabh Baiswar FT13159

Formulation of Emission Reduction Strategy for India Thermal 

Power Industry

SHA 3 Rohit Kumar Patel FT13160

SHA 3 B K Ashwin Rao FT13417

SHA 4 Shanthi K S Jonaki Basu FT13226

Impact of Indian Macroeconomic Conditions  on commercial 

banks

SHA 4 Shashikala Kannan FT13275

SHA 4 Neethu Varghese FT13446

21 SRI 1 Sridhar Nerur

University of Texas at 

Arlington Sri Hariharan FT13280 Scalability of agile projects: A myth or reality?

SRI 1 Raghunathan FT13459

22 SRS 1 Sriram S

Great Lakes Institute of 

Management Kriti Dua FT13234 Strategizing efficient utilization of e-waste

SRS 1 Prashant Mishra FT13259

SRS 1 Sankalp Singh Parihar FT13367

SRS 2 Sriram S Harish Krishnan FT13134

Policy Inaction and not lack of strategic vision is harming 

Indian corporates

SRS 2 Sunny Suresh Bhambhwani FT13178

SRS 3 Sriram S Maitreyee Apte FT13143

Competitive advantage through mergers and acquisitions for 

Indian pharmaceutical companies

SRS 3 Richa Agrawal FT13464

SRS 4 Sriram S Margeret Neena Arulanandam FT13146

Sustainability and impact on stakeholders: An Indian 

Perspective

SRS 4 Swetha Umamaheswaran FT13182

SRS 5 Sriram S Gaurav Bhatia FT13222

Patent expirations on the strategy of Innovator and Second-

Mover company

SRS 5 Glenn D souza FT13329

SRS 6 Sriram S Uday Arora FT13185 Market Entry Strategy of a B2B firm in India

SRS 6 Anisha Jhawar FT13208

SRS 6 Gaurav Parikh FT13221 

23 TNS 1 Swaminathan T N

Great Lakes Institute of 

Management Niyati Mehta FT13353 Impact of OOH  on Consumers

TNS 2 Swaminathan T N Ankita Singh FT13110

Drivers of customer loyalty for e-tailers as a tool for loyalty 

program

TNS 2 Roshini Viswanathan FT13161

TNS 3 Swaminathan T N Shreya Sharma FT13371

Factors for successful branding in e-Commerce segment 

catering to non-durable

TNS 3 Vaishnavi Shrikhande FT13384

TNS 4 Swaminathan T N Valene Varela FT13186

Effectiveness of IMC’s Marketing Channels on Brand 

Touchpoints in the B2B Ecosystem

TNS 4 Neena Sagar Pratap FT13445

TNS 5 Swaminathan T N Deepshikha Goyal FT13322 Efficacy of Social Media in the Jewellery and Watch Industry

TNS 5 Mala Subramanian FT13344

TNS 6 Swaminathan T N Arup Roy Chowdhury FT13115 Impact of Reverse Auctions on Buyer Seller Relationship

TNS 6 Harnek Singh FT13333

TNS 7 Swaminathan T N Ambar Beohar FT13204 Critical drivers to Online Retailing

TNS 7 Anup Pandit FT13209

TNS 7 Deepika Solanki FT13217



TNS 8 Swaminathan T N Amruta Jagtap FT13206 Consumer Loan Seeking Behaviour in the Indian Context

TNS 8 Sushma R FT13381 

TNS 9 Swaminathan T N Tejas Deshpande FT13184

Consumption patterns of energy beverages by Indian youth 

segment

TNS 9 Yagnesh Desai FT13197

TNS 10 Swaminathan T N Ken Sekhar FT13141 Impact of Celebrity Endorsements on Brand Equity

TNS 10 Sneha Nichani FT13174

TNS 10 Rasika Sampath FT13363

TNS 11 Swaminathan T N Chaitanya Tapaswi FT13319 Effect of Subliminal Marketing on the Brand Performance

TNS 11 Aakash Angadi FT13393

TNS 11 Sakshi Jalota FT13469

24 TAP 1 Tapan Panda 

Great Lakes Institute of 

Management Sukhda Dhal FT13177

E-commerce in the retail luxury industry – catalysts and 

deterrents

TAP 1 Chiranjiv Dhar FT13216

TAP 2 Tapan Panda Harleen Kaur Wahi FT13136 Impact of visual merchandising on brand awareness

TAP 2 Shreya Vats FT13277

TAP 3 Tapan Panda Alekhya Yeluri FT13103

Strategic Innovation in Awareness Campaign for Rural 

Marketing

TAP 3 Prateek Parashar FT13355

TAP 4 Tapan Panda Ashutosh Naik FT13211

Effectiveness and effeciency of event sponsorship in brand 

building

TAP 4 Chandni Gupta FT13214

TAP 5 Tapan Panda Jeewant Singh Gupta FT13340

Role of tangibility and service quality in customer satisfaction 

in service industries

TAP 5 Krishna Prakash Singh FT13341

TAP 6 Tapan Panda Pankaj Kamani FT13152 Impact of search engine marketing on online retail businesses

TAP 6 Akhil Sharma FT13200

TAP 6 Ronil Sinha FT13272

TAP 7 Tapan Panda Abhishek Jain FT13301

Impact of Guerrilla Marketing on Brand Knowledge of a 

Company

TAP 7 Himanshu Nanda FT13336

TAP 7 Aakash Kohli FT13394

TAP 8 Tapan Panda Gaurav Agarwal FT13326

The Study of service quality on business performance of 

selected products 

TAP 9 Tapan Panda Gaurav Varshney FT13127 Studying brand’s in-shop visibility; its effect on brand recall 

TAP 9 Smith Rathore FT13279

TAP 9 Abhishek Kaushik FT13296



25 VAI 1 Vaidy Jayaraman University of Miami Harish Vijayarangan FT13133

The relationship between supply chain vulnerability and supply 

chain risk

VAI 1 Nandita Krishnan FT13247

VAI 2 Vaidy Jayaraman GuruPrasad.R FT13332

Adaptability and Alignment as an overarching framework to 

increasing Supply Chain efficiency

VAI 2 Raghavendar.S FT13458

VAI 2 Raksha Ananthan FT13462

26 VEE 1 Veeravalli R S

Great Lakes Institute of 

Management Hemant Kumar Grover FT13106 Factors Effecting Sales Effectiveness in B2B and B2C segments

VEE 1 Arjun Choudhry FT13312

VEE 1 Sohrab  Singh FT13478

VEE 2 Veeravalli R S Akanksha Singh FT13102

Talent Management & creating a Compelling Employee Value 

Proposition 

VEE 2 Ankur  Agrawal FT13111

VEE 3 Veeravalli R S Gaurav Dalvi FT13328

Healthcare delivery in India - effects of Public policy, IT and 

Insurance

VEE 3 Bhavik Kaul FT13418



VEE 4 Veeravalli R S Gargi Sarkar FT13126

Analysis of customer behavior and marketing strategies adopted 

by consulting firms

VEE 4 Ankur Joshi FT13306

VEE 4 Sohel Golwalla FT13373

VEE 5 Veeravalli R S Dhruv Kumar Thadani FT13218 Challenges and effectiveness in consulting as a practice

VEE 5 Manvi yadav FT13240

VEE 6 Veeravalli R S Ammo I Angom FT13405

Managing time and cost over-run in projects under high 

uncertainty

VEE 7 Veeravalli R S Puja Khemka FT13358

Analyse and formulate strategy for companies to cash in during 

distress

VEE 7 Puneeta Chellaramani FT13359

VEE 8 Veeravalli R S Deepshikha Bhowmick FT13321 The impact of gender on negotitations and bargain outcomes 

VEE 9 Veeravalli R S Brinda Sethi FT13318 Business Intelligence as a Competitive Differentiator

VEE 9 Jayanth Prabhakaran FT13339

VEE 9 Sindoora Rai FT13372

VEE 10 Veeravalli R S Divya Chadha FT13123 Synergizing and Managing Gen X and Gen Y at the workplace

VEE 10 Divya Ananthram FT13422

VEE 11 Veeravalli R S Satish Rajagopalan FT13167 Leveraging the potential of social network in education

VEE 12 Veeravalli R S Karan Agrawal FT13231 Scrap Management of Hydraulic Assemblies

VEE 12 Rishi Choubey FT13269

VEE 13 Veeravalli R S Mukund Goswami FT13245 Feasibility of entry into used tractor market in India

VEE 13 Pranit Suneja FT13258

VEE 13 Prasun Parashar FT13260

VEE 14 Veeravalli R S Nikhil Dhingra FT13251 Intermodal Transport in Indian Automotive Sector

VEE 14 Nupur Tiwari FT13354

27 VEN 1 Venkat R Krishnan

Great Lakes Institute of 

Management Akshata Pai FT13201

Can transformational leadership increase happiness index of 

employees in organization through empowerment?

VEN 2 Venkat R Krishnan Abirami Muthia FT13398
Servant leadership and follower’s organizational commitment : 

Role of leader’s charisma

VEN 3 Venkat R Krishnan Jyoti Aggarwal FT13227

Impact of charismatic leadership on follower’s self-efficacy: 

Role of follower’s impression management 

VEN 4 Venkat R Krishnan Namita Joshi FT13351

Impact of leader’s motives and Swadharma- orientation on 

Transformational Leadership

VEN 5 Venkat R Krishnan Preeti  FT13442
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