Why all management students
must learn digital marketing

Understanding the digital domain of marketing has become mandatory with
online business growing manifolds, writes Mohit Malhan

young professional with

an MBA degree is asked

byherboss, ‘Canwe link
our operational data with our di-
gital storefront and social media
handles? If yes, is it worth it?’
The young professional is stum-
ped, neither her operations
electives nor the Marketing core
courses have prepared her for
such interlinkages. However,
today, each business facetislin-
ked to so many others. A stu-
dent without a deeper under-
standing of different domains,
will find it challenging to navi-
gate the corporate world.

A management degree is
supposed to teach a candidate
the nitty-gritty of managing a
business. The core subjects, in
this regard, act as the building
blocks of any programme. They
reflect what the business world
demands and are designed to
cover graduates’ essential
knowledge and skills. The core
curriculum thus is periodically
reviewed and modified tobetter
suit the Industry needs, and en-
sures that the students are rea-
dy to deliver value to the firm
from day one. We believe one
such review and modification is
in order: introducing digital
marketing as a core subject.

Global digital ad spend is ex-
pected to hit over $450 billion
thisyear, over 60% ofthetotalad
spend. India provides an even

morefertile ground fordigital ad
growth. Digital accounts for on-
ly 33% of the total ad spend and
is expected torise to 70% in the
coming decade. Such tremen-
dous growth coupled with its
ubiquitous use across industri-
es will propel Digital Marketing
tothe forefront of afirm's marke-
ting efforts. This is not to say
that the core marketing princi-
ples would no longer be appli-
cable at all. However, they wo-
uld need to be tailored tothe ne-
eds of the digital world. In addi-
tion to teaching the core
principles of Marketing, it has
become essential for manage-
ment students from all discipli-
nes to understand digital mar-
keting. The interlinkages of di-

gital marketing with nearly eve-
ry firm function, from finance
and operations to customer ser-
viceand HR, has madeita prere-
quisite for any entry-level MBA
Jjob. Moreover, an understan-
ding of digital marketing would
help students in their entrepre-
neurial pursuits by providing
them with tools to build low
cost, sustainable campaigns.

Thereisclearlyaneedforthe
introduction of Digital Marke-
ting as a core MBA subject. Gi-
ven the intense rigour and limi-
ted credits, it is impractical to
expect all students to take it as
an elective course.
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